
Inside the mind of a guest:

The effects of negative guest reviews:

54%
would pay a cleaning fee to 
ensure cleanliness upon arrival

86%
name site cleanliness 
as a top criteria

would give up Internet access 
than stay in a dirty room

81% 49%
read online 
reviews when 
making a 
lodging decision

22% 59.2% 70%
One negative review Two negative reviews Three negative reviews

loss of potential customers

Lodging | The Wrong Kind 
of Reservations


